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LETTER FROM OUR GLOBAL

BRAND PRESIDENT, TRISHA AYYAGARI

AARY Y Z 2 —F— VR HRHEICRI 71774
HEREZZTIVRICIRZIEEBIBLTVWET,
B FI2DODEEEBICERZYUT.EE
ELREEEHHETIHICIDBATVEIT N
ICEELT B IO TOFEREZEHTN
fcUEd,

FIE—C FABRFICEVERICH LT HEE
REL. ALZPSDICHITZERPRREZLZLITcH
DAZYTF T2V ONERLTWET . 2hickD,
AVFIANILRICET B RFZEHEL. TDERLEZ
[E$HBZEICEDIBATVNET,

B HBRIMOAAITYITSVRELT,
INcBEDITEPEBNMERNICKELHEZRD
CEEBHUTWET  ZDRH . FALBIFEIYRR
EFNEZLDFHRAERDOICEZDZEICEDE
HERPTOCALATEEHIERZHELTL
F.onICED . KDRBWRRICEBTBZEZBIEL
TWEY,

EDRWITSURICRDIeHICABREE T EHER
HWRUEARICOWTHBULE I XLEMRDHBEDT
EHDETMN.SHOFTIY IV ICERNICERDAA
TWET,

Trisha Ayyagari
Global Brand President
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BRAVE TOGETHER
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FACING ANXIETY & DEPRESSION

BRAVE
TOGETH,

OUR COMMITMENT TO MENTAL HEALTH
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Trisha Ayyagari

Global Brand President,
Maybelline New York
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OF CARING

B . HS5PDADN. HE5DBHAT BR
DHRICBRICHOOZEE T EWEEZTVE
J.Brave Togetherld XVZILAILRICET S
REANDEFVCREZG<IDICRID. EER
11D R—N AV AV EEIER. FLTEIE
IERTOVILZRHBULET,

|

TALKING ABOUT MENTAL
HEALTH IN THE U.S.
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John MacPhee
CEO, The JED Foundation
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THROUGH PARTNERSHIPS

IBIKRERL D/~ —EBALTREEL
TWBARIZAVZILNILAD)Y —RERHELTW
i’g-o

Our partners include:

KEDTIORBLVEEHRADIE
@ AL B, BEE T
IBNGO,

The Jed Foundation

- SMSXyt—I VT ckBREDRE

CRISIS TEXT LINE |
BNAZBUTCERDOAYZILAIL
AICATEITEAN Yy E—IH—E
AR T B RRIFEFHER.

v LREPUSA oY NS

REVOR 291y 9— 447 BE0HTR

e o =y (LGBTQ) DEERIFO.
HREBADEZTH - XV FILAL
4B

e DDBB IOV I LZREULXFFT
Z2EMEAYZILANILZ M.

Tl R BT O—/NLI— b F—EH AL, Yit
D)—FEISICIEARTEZILEZEDICER>TWL
F9L,IREFTIC. Crisis Text Line&&UThe JED
Foundation&D/X\—hF—2vT7ZBUO AT A
VIEKOTTEAANEBRABDARZIIZDZENTE,
EDELKYR— M ZRET ZHIC. 26 E DR
NGOIZ330A RV EZHFFUTEX UL,

OFFERING PROFESSIONAL

SUPPORT IN MEXICO

AXEDDF AFIOAAD26.7%NHZERTSDEEN.ISIC
20% D65 ICTRDREINCAR LIS DEE - THD. . ALESDD
LRIV TR F IR RS (OECD) It 8112 % EE T2 Brave
TogetherzBU T . A BIXIR#MDNGOTH SFundacion
Origen& 2 LU, ZONGOX. EFIDDEBREENS XV YL
NILVAYR— EZFZIEDTEDZERRY MV ERELTL
ESCH

MIEER ARPSDICHITZENCREZRSL. AFYITH
BEINTWRRIYR—NIRITI2REBZEDHZIEZEEZEEL
TAVIIANILRICETZ2EBEREETITZEREDARDOBE %1
NTB.I—TYRER Y =V PILATFAT v R—2V %K
LE U7

CON—bF—Vyv7DOMEE.ROD2128H
(20225118~12R)E}T. 2,000 AZ8Z5
ALHFundacion Origen®Diky b5 VICEET S
DF YR AT FAVIETERARR Yy E—IERED
FUI,

WORKING TOWARP
EQUALIZING ACCESS
TO MENTAL HEALTH
SUFFORT IN INPIA

AV RDEADA2%BDNARREFSDICZEAEMN>THE D HED
15~24mD14%* DD DEEAHERELTVET, UL L. 1R
EF10BABDDIN0.75AN U WEEA,

B AVIIANILZADZEEEZ EIF2TF VYL E#HM EFv
INR—VEEBTZBEH. AV ROEMNGO (Sangath&s &K
Mindclan) EREUVLE U IT70ADY = v ILAF«T7 A7)
IV =AU FIRABERXYZILANILAYY — A% RET B
HIC. 2600 ANZBRIBIARICKBERITZIENTEX UL F
fe.Sangath&ERELT AT SA VLK B ERERDAIEIV T
HIR—NEREL. T—7 Y3y A IRV SEEBZ TR L. AV RITHLE
ZELAAMNRNY Y Z2—TF—IDEREBICVY —REN—ZV T %R
HUFEL

2023FRETICAANYYZ2—TF—7 - AV ROREEED100%H
AXVFIANIVAN == 7 2R T ET,2025F X TIC3500H/LE—
(BOARIL) ZFH L IR T OFR—MEBLT20A AICKIEZRE T
ESER

2 Health at a Glance: OECD#E1%,

3 The Diplomat:How Committed Is India to Mental Health?
4 UNICEF /NRBRLUEEEICHFBHCOVID-19D AV FILAILANDEE, 07
5 NCBI: 201 7E XY ZILANLRT 7% Need to Wait and Watch.

| & A T B2 B2 ., " Y R

MAYBELLINE NEW YORK IMPACT REPORT 2022




MAYBELLINE
NEW

CONSCIOUS
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CONSCIOUS
TOGETHER

OUR COMMITMENT
TO SUSTAINABILITY
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ASSESSING THE IMPACT
OF OUR PRODUCTS
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RE-EXAMINING
OUR PACKAGING
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SUPPORTING RECYCLING
CHALLENGES IN SMALL

NP RURAL COMMUNITIES
ACRO5S THE US.
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Cody Marshall
Chief System Optimization Office, The Recycling Partnership
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ENGAGING
CONSCIOUS DISPOSAL
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EXPANDING RECYCLING
ACCESS IN THE UK
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